7 UNITED

windeow & doeor

Service.

Quality.

Innovation.

77 UNITED

window & door

Branding

* Developed a comprehensive Guide to
maintain logo consistency across all
platforms

* Designed catalog cover, internal
layouts, and oversaw final
production and delivery

= UNITED

Color Palette X UNITED

Our Logo Style Guide

Horzoettal Logo « UNETED

* Designed sales folder,
business cards, and pen i

% e Crafted distinctive clock face
= LI e—
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> 9600 Series
F UNITED Optional Tilt & Lock

window & door
Window Operation with WOCD

(Window Operational Control Device)

Vent Bottom Sash Open Bottom Sash

ey “ | f * Fabricated Lobby Proposal
= = with 3D renderings

Our members SAVE MORE.
owe' mylowe's PRO
H;y{\‘l | Rewards

Qur loyalty program is here, and members get more.

Rewards

120° 120°

= [ °
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United erv:owlsuor : United and‘ow& Dow‘ -
Turn both tilt & lock latches Lift bottom sash 4"
inward 120° until it clicks or until it stops*
{ ]

180° 180°
=

«/Finish Family

With the bottom sash tilted, On top of the sash, Tilt top sash Restore top sash, then twist latches on bottom
lower top sash 4" or until it stops* / slide both tilt levers inward P sash inward a full 180° before restoring bottom** t
ratoliation \;: loble e e s

t Poge far P
*Security Feature: With optional Window Operational Control Davice (WOCD),
bottom and top sashes will open 4" to vent while the window stays locked.

ior Color/Finish

4d 4 4444444

n Included
*4f either sash = misaligned after restoration, the sash needs %o be re-engaged with the balance shoe. Fallow the procecure below that sppbes to your specific situstion
Top Sash: Tit the Whie tined, bring the sash down as far as it will go. Thenr @ the sash . ) should now be re-engaged with the shoe and no longer msaligned

Bottom Sash: Tilt the bottom sash. While tilted, bring the sash up as far as it wil go. Then restore the sash again, The sash should now be re-engaged with the shoe and no longer misaligned



http://lowes.com

E United Window & Door
wree May 15,2024 - @

*”Today, we extended a warm welcome to @unitedplateglass to our facilities, continuing to
strengthen industry partnerships. Our commitment to our partners lies in equipp... See more

77 UNITED

window & door

BAY WINDOWS

FEATURES

® Baywindow unitscome fu

Branding

REPLACEMENT

* Developed series of Rolling Displays
layouts tailored to enhancing brand
visibility

* Designed and structured informative slide
decks to communicate key messagingfor
training sessions
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NEW CONSTRUCTION |

* Produced a suite of sell sheets showcasing
various window models, highlighting
product features and specifications




Black Acrylic
Coextrusion

Permanent Bond, No Adhesive,
One Single Material

— 7 | F P UNITED /,/

OLD TECHNOLOGY

Laminate \

“Our mission is to make

United Window and Door -

l,ll:“ R i o 1
the preferred vinyl window and™
) i
door manufactdrefinall channels
by delivering outstanding value, superior
- Ay .
products, corftinuous innovation, and

best in class customer service.”

. y

Focused on innovation, obsessed with perfection.
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Springfield, NJ Offices * Manufacturing

$pringfield.NJSUPPWwa"ehouse SRS

77 UNITED

window & door

Branding

* Designed Trade Show Booth
- Onyx Logo
- Animation (seen on built-in
monitor in window).

* Designed plexiglass signs
- Quality, Service, and Innovation
- Mission Statement
- Aerial photos of each building



MEADOWLANDS

ANDS ¢ '
R YMCA

FOR YOUTH DEVELOPMENT ®
FOR HEALTHY LIVING
FOR SOCIAL RESPONSIBILITY

CHALLENGE ACGTIVATE

o f“?; FUTURESELF. |, 4 IMORE THAN YOUR CORE:

AN
\ .
A For more than a workout:

\ For a better us.

\ ) \ When you join the ¥, you're committing to more
\ ; than simply becoming m&h .Im the

values and programs th at strengthen your community,

% @\

WINTER SESSION
JAN 2"° — FEB 25"

SPRING SESSIONS 1 & 2
FEB 26" — APR 22"°
APR 23— JUN 17

W C Program
Guides

* Designed Covers
and layouts

e Swim schedules
and pricina
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FOR EARLY
CHILDHOOD
LEARNING

N
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MARA
CENTER

FOR EARLY
CHILDHOOD
LEARNING

PRESCHOOL
* DAY CAR

I MEADOWLANDS YMC

BbwKS To BYRS ©

201.955.530

LOCATIONS NEWS & EVENTS PROGRAMS & SCHEDULES CAMPS  CHILDCARE MEMBERSHIP WAYSTOGIVE MYNEWY

A Join the Y.. $1 joiner fee and $250 program credit offer expiring soon - More Detalls >>

FOR EARLY
CHILDHOOD

LEARNING

Mara Center
* logo

* Postcards

* Signage

* Marketing Materials

* and Website



DON'T" STOP

THINKING

TOMORRGW

Master of Ceremonies

Chris Wragge

Co-Anchor CBS 2 News This Morning &
CBS 2 News at Noon

ANNIVERSARY

GALA

OCTOBER 18, 2018

98:NNIVERSARY
GALA

OCTOBER 18, 2018

MEADOWLANDS

6:00prm
Cocktail Reception

7:30pm
Dinner & Program

at the

DON'T STOp gy

651 Route 17N

THINKING -

In business and in life, building a better tomorrow
starts today.

People in all stages of life, from infants to
seniors, can make the best of their tomorrows by
pledging a lifelong commltment to health,
enrichment

That starts
promise to |
entire comn

ABOUT ¢

*logo

th

I o I I o
AN N IV E RSARY L l v E A U l N y meadowlandsymca We couldn't be more excitel
c I 7 to have a NY Giants football legend at this year’
98th Anniversary Gala! Ottis "OJ" Anderson,

Super Bowl XXV MVP, will be hosting our very f|
o s e y Live Auction, and he just may be bringing along

some special guests, too. You don't want to mig
OCTOBER ]8, 20] 8 this one-time opportunity! .
A limited supply of tickets are still available for
| N this year's event. Show your support for the

Meadowlands YMCA here:
http://ow.ly/jABG30m7yJe
Edited - 356w

Dart stop
THINKING

TOMORR®W
Ve

* Signage

2018

the)v
” MEADOWLANDS YMCA

\ <

* Marketing Materials

—



Revolution ’ .
Revolsutian

71
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Cycle Studio

Logo
Postcards
Signage

CYCLE STUDIO

UNCHAIN YOUR POWER

JOIN THE
REVOLUTION'

&%’#

Grand

o State-of-the-Art LifeFitness IC7 Bikes S E ' °

 ICG® Connect Technology Unifies Riders by Jo I N T LUTI O N _s I rts
Tracking Group Performances for Team Battles SRS e

e Unchain Your Power with Coach by Color Biometrics QYELESTUIO -«,.,“

e Personalized Stat Tracking &

* 133-Inch Projection Screen for Immersive Forward o o
Motion Video /

* Hi-Def Surround Sound a r e I n g q e rI q s

* Themed Rides .

* Leaderboard Rides Revoluti

e Easy Online Bike Booking CYCLE STUL

e C(Class Packages with Priority Registration prcRAIN vOuR P

e In-Class Towel Service

Book Now: MeadowlandsYMCA .org/RevolutionCycle | &' ,

lawvmalindiam VIACAJFDA SEP ]7 b 3



Y ' 10% BRAINIAC ACADEMY
Y ey Rusmg 1** - 3" Graders 8:30am-4: 30PM
UF A »
RA
o Co
OPEN
HOUSES
AGES 3-15 -
WEEKLY CAMPS
STARTJUN 18

Summer Camp
* |ogos
* Literature

* Facebook Ads

B £, ) O 4 ) () s ) 1 © AD L LIANINIRT o DIGITAL —-a ave

* Signage
* T-shirts

QUEST » AGES 5 -8
JOURNEY » AGES 8 - 11
ODYSSEY « AGES 5 - 13

~ 8:30aM - 4:30pm
Extended hours 7am - 6:308m

. NEW FRIENDS,
. EXPLORE &
.. PRETEND

ADVENTURE
AWAITS!

CAMP GUIDE
JUN 17*" — AUG 30,

{

R



thE) FOR YOUTH DEVELO

4 FOR HEALTHY LIVING

MEADOWLANDS YMCA = FOR SOCIAL RESPONSIE
‘ kl l l l u‘ kL MEADOWLANDS YMCA
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REGISTER ONLINE AT
MeadowlandsYMCA.org/golf

JUNE 3, 2019

DGE COUNTRY CLUB

*wood Avenue
, N1 07028
@

Golf Outing

* |logo

* Signage

* |iterature

e Silent Auction
* Gift Packages



WHO WE ARE

For mara thisn 140 years, Prodentisl Financisl, lae.

heas halpad people grow and peolect thedr wealth, » . e » ":' i1 erire

Wa offer indsvidual and instftutional clsents a wids
artay of fnancisl products and services. Today, wa
ara one of the world's largest financial services
institwtions. Wa have more than §1 trillion in
mssots undor mansgemant and approzimately

33.5 brillion of gross |ile insuranca |n force workdwice
a5 of Dacamber 31, 2005 Wa hava oparations in

thi: Liniflid Stalis, Asia, ELFope and Latin Amarica :

W also hawa ona of the most recognized and trusted '
beand symibols- The Fock®, an icon of sirangth,

stabilify, expertise and inndvation. We measura

our long-ferm succoss, by our ability to delivor valus . /

fer sharsholders, mool cusiomar noeds, atiracl
and dervalop the best talent In cur iNOUSLFY, offer
an inclutive work efvinanmant whang o plowveas
can dewalop to their full potentisl, and suppor the
communities whers we live and work,

The cowes fitures, Prsdiiial Towes our e buisding in cur headguarters city of Newark, N, i sen bom the
icunally rivilalioid Wi Iy Pk Cffc opitad i July 21915, this eod-Inendly e Dol wecplincn ol
approaimaiely 5,000 seapioyses. acrom. 30 shores. and 740, D00 squaes: feel, and e o of PGIM, o

@ Prl.ldi."l'lt-ld] ot invesimend managerment e

Message from the Chairman Ly f'gL:f“::f

PRUDE L
CEECUTR SFRCTES

OPPORTUNITY:
BUILD $50 TRILLION IN
INFRASTRUCTURE BY 2030.

Ve delivered solid periormance

i challenging conditism D £an 3w ianier Whamey g
pAs WA W

Unprecedented urban growth is reshaping investment strategy.

RETIREMENT INVESTMENTS |  INSURANCE k
® Prudens Facebook Ads

Bring Your Challenges

ne (FIM) & 3 mgsls relnay

2l i : supery 8 2015 Pkl Sneccal by
o Mo ko v ol ey

4 Pk lied Fercid, ) Vit reddie e

Just Compensation

Your work is f

Bring Your Challenges
severa

 Posters

As your Prudential financial p

in bo! d

HOW DOES THIS SOUND:
A PRO-GROWTH FEE THAT’S HOW YOU GROW.

STRUCTURE
Account Value with Pro-Growt|

ﬂ 1 I"\f ll'l [} l']'_,'\'.-" .

iy @ ldes

strateg

retirement to arrange

® Prudential HELPING MEET
FINANCIAL
CHALLENGES FOR

Ensuring Compensation With Charitable

Are you doing all you can to help your clients’ assets grow?

Bequests

The unique pro-growth fee structure of PRUDENTIAL PREMIE|
m INVESTMENT VA keeps more of clients’ assets invested and

) - working for them during any account growth, powering their

‘--‘- », \,,h;,/ portfolios and your business.

Your clients also gain from tax-deferred growth and tax-free as

R\ transfers.

@ Prudential

Plus flexible investment choices that span a range of themes,

styles and sectors. All vetted by our expert in-house oversight

group.




NON-COMMUNICABLE DISEASES (NCDs) — CANCER,
CARDIOVASCULAR DISEASE. DIABETES, MENTAL HEALTH
CONDITIONS AND RESPIRATORY DISEASES — AREA
GROWING GLOBAL HEALTH CRISIS.

TOGETHER, WE CAN HELP ADDRESS THEUN.
SUSTAINABLE DEVELOPMENT GOAL OF REDUCING
MORTALITY FROM NCDs BY 2030.

'arking Together to Improve Access Arcund the Globe
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Celebrat

esday, May 2, 2017
estminster Hotel

% .

:
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» TASTING GALA R

FAMlLYConnections
Name(s)
our next annual report)

(as you want to be listed in

e
— =

Design

E-mail
| WOULD BE DELlGHTED T0 ATTEND AND SUPPORT CHlLDREN
AND FAMILIES, PLEASE RESERVE:
s
FAMILYConnections l G I

Address

__ Tickets @ Donor level $175 per person
__ Tickets @ Sustainer level $250 per person $
7 Glenwood Avenue

__Tickets @ Benefactor level $400 per person S
East Orange, NJ 07017

ENCLOSED IS MY CHECK MADE PAYABLE TO
i |
FAMILYComnections $ — TRIBUTE SPONSOR 10 RNAL OPPORTUNITIES

Please accept my payment with a valid credit
Mas\ercard/Visa/Discover/Amex (circle one) ) ‘Q;) §PON$0RSHIP
Name on Card s 7a &4 ) Diamond Sponsor 620,000 Full Page Ad, UP to 12 tickets
1 Platinum Sponsor $15,000 Full page Ad, up 0 10 tickets
00 Full Page Ad,upto 8 tickets - [ :

Credit Card Number
0 Gold Sponsor $10,0

CcW Number (3 digit # on back) H
Ope Q) Silver Sponsor $5,000 Full Page Ad, up 10 6 tickets
1 Bronze Sponsor $2,500 Full Page Ad, up t0 4 tickets

Expiration Date
Signature L‘
or ‘Ve S 0 Pearl Sponsor 61,000 Full Page Ad, up to 2 tickets | —
H e re WIDTH HEIGHT PRICE
: Here

r tickets online al
JOURNAL ADS
" Sponsorship

GO GREEN and purchase you
www.famllyconnectlonsn].org.
or FAMILYConr»ccnons a Full pPage
1/We cannot attend but would like to make @' () Half Page $400
contribution of $ Q) Quarter Page of Biz Card 47/2 13/ $300 FAMILYCo .
2\ Friends Listing text only Under $300 ;%nors
TASTING
nnections GUARANTEES INCLUSION OF ADS
\‘ v I C d

If you
please i i FAMILYCO!
the enclosed envelope GA‘-IA RECEIVED BY APRIL 3,2017
My tax-deducnble donation made payable to

Reservations will be held at the door.
FAMILYConnections is enclosed.
QIn my ad, please use the following congratulatory

message 10 FAM\LYConr\ec\ions (18 Word maximum)

Questions?
Contact the Development & Communications office at 9
: May 2, 2017
for-profit 501(c)(3) tax exem 6:30pm - 9:00pm

* Envelope

GUIDELINES FOR ARTWORK SUBMISSION

1. Digital Form_ats PLEASE SUBMIT

) PDF and jpg

« Publish NOT acceptable :lRTWOV?K 70

« Please avoid using low resolution images ?ncy elibrock
downloaded from websites. Director of Development

4 Copy Items, sU ch as FAMlLYConnectlons

pusiness cards, should not have pen 7 Glenwood Avenue

or pencil markings. Please submit any East Orange, NJ 07017

special instructions on @ separate sheet. Phone: 9733233412

please do NOT staple through your Fax: 973’266‘;041

artwork. |fyou must attach items, paper nweubrockfamtlyconn

clips are preferable. Thank you.

2. Clean, Har

ectionsnj.org
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Experience”
Presents

New Approach‘es
to pediatric skin
and skin structure

Infections

New Approaches to Pediatric Skin

“E and Skin Structure Infections s e : Name:
Presents

CME EVALUATION SURVEY Your CME Certificate will be mafled to you within 3-4 weeks.

Gui d-e & Professional Exchange

- —) MOA: ferentiating N :
E Eﬂmﬂm sur vey a P Availab]: ?,;,“,’,,‘Z;‘;f Slass fom [[]) Diagnosing and Selecting Treatment for () Factors Contributing to Resistance: Ulsa;i;te
CM (15 minutes; CME credit .25 hr) Office-Based SSSis in the Management of Challenging uss5ls

(30 minutes; CME credit .50 hr) (30 minutes; CME credit .50 hr)

Please rate the extent to which this acth
Azl is activity achieved the Please rate the extent to which this activity achieved the Please rate the extent to which this activity achieved the
i R following learning objective:

E " Good o - o L =ion
= e Very Good Ge Satistactory Poor
Hyatt Rege ivoom 1t B a a

NE Please rate the qualty o the faculty: STAN L. BLOCK, MD a a
265 Peachtree Street 1y of the taculty. MICHAEL E. PICHICHERO, MD. Excelent  VeyGood  Good  Satiactory  Poor

GA . = a a a a o Please rate the qualty of the faculty: GARY V. DOERN, PhD.
Atlanta, oor

Excelent  VeryGood  Good  Satisfactory  Poor
a a a a
Total Time spent in activit

Total Time spent in ac

posia &

7 g X [_] Diagnosing and Selecting Treatment for Epidemiology of Family and
e.rts (] Strategies for Managing ussSls: Current and Hospital-Based SSSls Community Infections
Ex‘p 'Emevgmg Th::ple; (30 minutes; CME credit .50 hr) (30 minutes; CME credit .50 hr)
15 minutes; credi 7 M 8 ™
ousS M, 8 9415 PM
parallel and C"f‘“"“ Room Please rate the extent to which this activity achieved the Please rate the extent to which this activity achieved the
p,esen\ations inOne Please rate the extent to which this activity achieved the following learning objective foll obje
following learning objective:
Court " z
pLUS aFood ge
Exceent  VeryGood  Good  Satisfactory  Poor VeryGood  Good  Satisfactory  Poor
s Satistactory  Poor o a a a a a a a
i J
iy i supported by n educational a
This independent CME activity 1 4 Please rate the qualty of the faculty: CANDICE E. JOHNSON, MD, PhO Piease rate the quality of the faculty: JOHN E. MCGOWAN, JR, MD
o Excelent  VeryGood  Good  Satistactory  Poor Excelent  VeryGood  Good  Satisfacto) -
gran P a a a a Q v P:"l

Total Time spent n activty ___ Total Time spent in activity

ojects In_ Education - :

’%\ wlcde” Initiative 2 ST
Infections Diseases

3 Please rate the extent to which this activity achieved the following

Please rate the quality of the faculty:
o learning objective:

) importance of Local Topical Wound - ‘ s - Sm;mm; § =
(30 minutes; CME credit .50 hr) ; = L - -
! Pleas
Please rate the extent to which this activity achieved the 2 ; SRR
following learning objective: ot Excelent  Very Good G o oI e

Good Satisf
a a 5 Satistactory

a

Please rate the following content components.

mence C. PARISH, MO
Poor

a

a.| will apply the knowledge/skills | learned

b. Courses were objective and independent

¢ Course formats enhanced achievement
of leaming objectives

taculty: LAW!
Satistactory

o acovity
4. Courses were free from commercial bias
f you “Disagree” or “Strongly Disagree.” why?

Chale

E: Faculty

5
% b
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isks of GnRH LHRH

and is
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Symp

sohn Trachtenderd =

INTRON® A

(Interferon alfa-2b, recombinant) Injection

Produ

Table of Contents

and INTRON A

. INTRON A

INTRONA In Le

INTRON A &

INTRONA in

t INTRONA in

INTRONA

Monograph

for

Oncology

For your convenience. 18 Kt
contans P lowng

W ocucaton video

B patent education workbook

B 7-day pibox.
Tips, Resources, and Strategies T bt may o cortan one o the
for Patients With Bipolar Mania z"':;""A

B 15mg27s Tablets No 4415
& 10mg 275 Tablets No 4117
W 5 mg 2.7 Taddets No 4115
W 25mg 278 Tatlets No. 4112

B Coupon or & ires prescription

[See USP]

4 Lty ans Compary
Indarmptn, I 40205 USA

NO 1011

temporanre 20 10 25°C (68 10 77°F)

e,

Il. Overview
of Interferons
and INTRON A

e o berhren

Tips, Resources, and Strategies Tips, Resources, and Strategies
for Patients With Bipolar Mania for Patients With Bipolar Mania

With medical commentary by two leading
experts in bipolar disorder.

Fi

Paul E. Keck, Jr.uo  Ronald J. Koshes, uo

Vioe Chairman tor Assistart Cinical Profossor
oS Gocegutonn
Departmont of Peychiatry Vodon Garsr
Urivorsty of Cincirmati Washinglon, OO
By e bk i e oCoteon of Madcine
Cincinnati, Obio
;XIanzapmoQ
g e bk 1 bt

Projects In

Knowledge

Production

* Program Guides
* Monographs
e Slide Kits

* Packaging
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BILL BILLEC

ART & DESIGN

Crisp, Metaphoric, Visual Communication.

/1NN
EEER

11 bl”bllleCCOm
A\1/4

M south Orange, NJ

D 201.306.3141

ﬂ wbillec@gmail.com

m linkedin.com/in/william-billec/




